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FIRST STREET NAPA AT A GLANGE

First Street Napa continues to perform as a strong, stable destination within a
growing Napa Valley market, delivering consistent traffic, long visit durations,
and a high-value customer base that directly supports tenant success.
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RETAIL TYPE: 2025 SALES PSF
FOOD & BEVERAGE $732
BEVERAGE $912
RETAIL $732

HEALTH & WELLNESS $403
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With 4.7 Million people living within a |

45 minute drive of downtown Napa,

this world-class region is a natural

extension of the booming San Francisco
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VISITOR TYPE

Prosperous, established couples in their peak
earning years living in suburban homes.

Affluent, middle-aged families and couples
earning prosperous incomes and living very
comfortable, active lifestyles.

Diversely aged singles earning mid-scale
incomes supporting active city styles of living.

Younger and middle-aged singles living active
and energetic lifestyles in metropolitan areas.

PLACER.AI VISITOR SEGMENTS INDICATE FIRST
STREET NAPA ATTRACTS AFFLUENT, ACTIVE,

AND EXPERIENCE-DRIVEN CONSUMERS




